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About us
CHIKIRPOLO is a boutique nestled in Kanpur, India, known for its exquisite
handmade chikankari Kurtis and matching sets. We're passionate about preserving
Kanpur traditional craftsmanship while infusing it with modern flair.

Who We Serve:
Our focus is on quality-conscious consumers, particularly women in India aged 
22 to 45. They value premium products that reflect their discerning tastes and love
for artisanal craftsmanship.

Where You Can Find Us:
You can explore our collections both online and in select stores across India. Our
carefully curated range appeals to those seeking elegant attire that seamlessly
blends tradition with contemporary style.

Looking Ahead:
As we continue to capture the hearts of our discerning audience, we're committed to
upholding our values of quality, craftsmanship, and innovation. Our vision is to
expand our reach and become a leading name in the world of exquisite chikankari
ensembles.

BRAND STORY



What challenges faced Chikirpolo

Lots of Competition: Many
stores in Kanpur sold
chikankari, making it hard for
CHIKIRPOLO to stand out.

Wanted to Sell Everywhere:
They saw the potential of
online sales but didn't know
how to do it effectively.

Struggled with Online Marketing:
They weren't sure how to
advertise their products online or
sell them to people outside
Kanpur.

Needed a Unique Identity:
CHIKIRPOLO needed to show why
their products were special
compared to others.

Logistics Issues: They also
had to figure out how to
deliver products to
customers all over India.



Solutions offered by 4Fox 
Market Research and Analysis :
Our marketing agency conducted thorough
market research, analyzing CHIKIRPOLO's
target audience, competitors, and market
trends. These tailored marketing strategies
effectively reached and engaged potential
customers.

Landing Page Optimization: We have conducted
thorough landing page optimization to enhance
user experience and improve conversion rates.
By implementing best practices in design,
copywriting, and call-to-action placement, we
have created compelling landing pages that
encouraged visitors to take desired actions, such
as making a purchase or signing up for updates.

AB/Testing: Utilizing AB testing, we have
experimented with different ad creatives,
messaging, and targeting options to
optimize campaign performance and
maximize ROI. By analyzing metrics such as
click-through rates, conversion rates, and
engagement levels, refined strategies to
effectively reach CHIKIRPOLO's target
audience.

Campaign Performance: Our agency closely
monitored campaign performance metrics using
advanced analytics tools. Through continuous
analysis and optimization, we ensured that
CHIKIRPOLO's online marketing campaigns
delivered measurable results, drove traffic, leads,
and sales.

Social Media Marketing: Our agency
crafted comprehensive social media
marketing strategy to showcase
CHIKIRPOLO's unique products and
engage with potential customers across
various platforms. Through targeted
content creation, community engagement,
and influencer partnerships, we have
increased brand visibility and drive sales.



Overall Performance

ROAS Improvement

Sales Growth

 Delivers consistent 
success with an impressive ROI of 6.29."

In the 2.5 months we've been running the
campaign, we've made a total of ₹810,805 in
revenue, with an average ROAS of 6.29. This means
our campaign has been consistently successful.

Our return on ad spend (ROAS) went from 3.63 in the
first month to 6.86 in the second, showing that our ads
are working better and bringing in more revenue.

Achieved 1 lakh in sales in the first month
of campaigning, which increased to 3
lakhs in the second month.

Consistency
Every month, we've seen sales grow and ROAS
improve, showing that our campaign is delivering
good results consistently.

ROI
With an overall ROAS of 6.29, it means for every rupee we've spent on
ads, we've earned 6.29 rupees back. That's a solid return on
investment and shows that our advertising efforts are paying off well.

OUR CAMPAIGN



We have got 1  Lakh Sales In first month  with the ROAS of 3.63

No.of purchase Amount Spent ROAS

59 28,038.44 3.63
Sale

101,775

Here is the result



And the second month, We increase the revenue to 3Lakh with the ROAS of 6.91 

No.of order Amount Spent ROAS

188 28,038.44 3.63
Sale

3,27,665



Currently it's been two and half month of working and the total revenue is 810,805
with the overall ROAS of 6.29

No.of order Amount Spent ROAS

480 128,911 6.29
Sale

810,805



DISCLAIMER

The information provided in this presentation reflects the results achieved by
CHIKIRPOLO through collaboration with 4fox marketing agency. While efforts have

been made to accurately represent the outcomes of our marketing campaign, results
may vary based on factors such as market conditions, consumer preferences, and

competitor activities. The success metrics presented, including sales growth, return
on ad spend (ROAS), and revenue generated, are based on data collected over a

specific period and may not be indicative of future performance. Additionally, the
strategies and tactics outlined in this presentation are tailored to the unique

circumstances and objectives of CHIKIRPOLO and may not be universally applicable
to this businesses. We recommend consulting with qualified professionals to develop
customized marketing strategies aligned with your specific goals and requirements.
CHIKIRPOLO and 4fox marketing agency disclaim any liability for decisions made or

actions taken based on the information provided in this presentation."
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